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A short while ago it so happened that I did not have access to my 

email for 12 hours, and it seemed to me that the end of the world had 

come. A couple of colleagues, who were in the same boat, showed 

sympathy for my plight, which was very nice. It was quite a relief to 

know that I was not the only member of the virtual class to feel so 

bereft for being temporarily separated from the Internet. By a strange 

coincidence, it was on the day that I felt out of touch with the 

computing universe that I started reading Gaston Roberge's work 

Cyberbani. “Cyberbani” is a Greek-Indian word which could be 

translated into English as “cyber-discourse,” or, as the author puts it, 

“as a collection of sayings on the cyber-world” (p. 8). 

The book consists of five chapters. In the first chapter the focus 

is on the four functions of the media: informing, educating, 



entertaining, and advertising. The second chapter warns of the 

negative impact of television, especially animated cartoons, on 

children's emotional lives. In the third chapter attention shifts to some 

of the challenges faced by India in the technology age. The fourth 

chapter assesses the impact of the Internet on business practices. The 

concluding chapter explores how cyber-clubs can enhance media 

education. 

For someone like myself, who is familiar with Roberge's 

impressive media and film studies oeuvre, reading his latest book is a 

delight; I anticipated it from the time I received a copy of Cyberbani. 

Media is a plural word and Roberge is both at home and at ease with 

its plurality. He is an experienced and passionate media lecturer as 

well as a prolific media scholar. Over the last 40 years he has 

published regularly on almost all aspects of the media: newspaper, 

film, radio, and television. His latest work shows that he is equally 

comfortable with, and can “preach” equally eloquently and 

authoritatively on, the latest media inventions and their impact on 

society. 

Cyberbani is a well-researched book on the most modern and 

the most sophisticated forms of communications humans have ever 

invented, are currently consuming, and are “addicted” to. The book, 

however, is not about cataloguing inventions. Far from it, in fact. 

Cyberbani is essentially a heartfelt work which addresses crucial 

philosophical issues about our relationship with technology and the 

challenges we face in a gadget-dominated world which has turned us 

into strangers to our fellow humans. This is a chilling message that 

Roberge hammers home throughout the book. 



For those who are not familiar with Roberge's other publications 

on the media and spirituality, especially the award-winning 

Communication Cinema Development (1998), and the 2007 acclaimed 

collection of essays, Satyajit Ray, Cyberbani is an enticing introduction 

to the rich intellectual and spiritual world of a lifetime media scholar 

whose style endears him to experts in the field of communication as 

much as to media students and media consumers who have never 

theorized (and perhaps never will) about the media and their impact 

on society. What makes Cyberbani as well as other works penned by 

Roberge so reader-friendly is that even when he writes about the 

latest technological inventions in the field of communication, his first 

and foremost interest is not in the machine but in humans. Roberge is 

a humanist at heart and his humanism is reflected in the issues he 

covers, the risks he identifies, and the solutions he puts forward. 

Roberge is not a moralist and he certainly is not a media-hater. 

On the contrary, he loves the media and understands perfectly well 

the crucial role media play in our lives. His message in the book is that 

humans should remain humane even in our computer-ridden age, and 

that we have yet to learn the latent potential of technology to bring us 

closer together. Roberge emphasizes the need for media education, 

suggesting that cyber-clubs, like film clubs, could make people aware 

of the positive and negative aspects of the cyber-world in a way and to 

an extent that no educational system ever can. 

The book will be a valuable companion to new media experts as 

well as a good introduction to the cyber-world for those who have a 

budding interest in the cyber-human relationship. Cyberbani will 

appeal to media specialists, media students, and general readers with 

no particular interest in media studies for the information and the witty 



and entertaining way in which the work has been written. Like 

Roberge's other books, especially the two aforementioned works, 

Cyberbani is written in a scholarly and yet friendly style that makes 

readers feel they are always conversing with the author-expert. Not 

many writers can write a scholarly and yet entertaining book on such a 

topic. 

I urge you to read Cyberbani; you will be wiser when you finish 

it and more at home with yourself and your fellow human beings in a 

world increasingly dominated by microchips. And if, like myself, one 

day you also will be unable to use your computer for half a day, once 

you have read this book you too will realize that after all there is 

method in our madness. Thanks to Cyberbani, I now know that it was 

not the computer I was missing on that “dreadful” day but human 

contact. This book celebrates exactly that. 
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